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Cautionary Statement with Respect to Forward-Looking Statements

Information contained in this presentation is intended solely for your reference. Such
information is subject to change without notice, its accuracy is not guaranteed and it may not
contain all material information concerning the Company. We do not make representation
regarding, and assumes no responsibility or liability for, the accuracy or completeness of, or
any errors or omissions in, any information contained herein.

Statements or comments made during this presentation that are not historical facts are
forward-looking statements that reflect our plans and expectations. These forward-looking
statements involve known and unknown risks, uncertainties, and other factors that may cause
our actual results, performance, or achievements to differ materially from that anticipated in
these statements.

These factors include (i) changes in economic conditions, currency exchange rates, the laws,
regulations, government policies, or political instability in the market place, (ii) circumstances
relating to our ability to introduce, in a timely manner, and achieve market acceptance of new
products, and (iii) shortage of fuel or interruptions in transportation systems, labor strikes,
work stoppages, or other interruptions to or difficulties in the employment of labor in the
major markets where we purchase materials, components, and supplies for the production of
our products or where our products are produced, distributed, or sold.
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Key performance indicators

Profit
Attributable to
S/H

Operating Earnings Per Net Assets

Revenue

Profit Share Per Share

6.38 6.35
384.7

24.43 13.80 7.06

+478%

RM (mil) RM (mil) RM (mil) RM (sen)
302019
B 302020

Sales and profit recovery following resumption of production and increased
orders from OEMs to meet the higher automotive sales under the PENJANA.
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3Q20 Financial review

QoQ YoY

RM'000 3Q20 2Q20 3Q19 33(2228’5 33(222;’ s
Revenue 333,816 151,579 384,660 120.2% -13.2%
Profit/(Loss) before Tax 23,453 (22,719) 13,836 203.2% 69.5%
Net Income/(Loss) 18,986 (20,394) 7,526 193.1% 152.3%
profit/(Loss) Attributable to 13,799  (20,883) 2,385 166.1%  478.6%
Earnings/(Loss) per Share (Sen) 7.06 (10.68) 1.22 166.1% 478.7%
Net Assets per Share 6.35 6.43 6.38 -1.2% -0.5%
Return on Equity (Annualised) 4.39% -4.28% 0.77%

Net Profit Margin 5.69% -13.45% 1.96%

Production recovery since RMCO has lifted, the revenue and profit higher
(QoQ) arising from the increased orders from OEMs.




Segmental sales

m—m—

228,045 68.3% 268,094 69.7%
RE 29,479 8.8% 34,885 9.1%
Export 34,997 10.5% 27,243 7.1%
Others 1,152 0.4% 7,433 1.9%
Foreign Operations 40,143 12.0% 47,005 12.2%
TOTAL REVENUE m 100% 384,660 100%
Q3 2020 Q3 2019
12.0% 12.2%

1.9%

10.5% m OFE 7.1% mOE
ERE HRE
) 1 Export 9.1% m Export
8.8% m Others MW Others

M Foreign Operations M Foreign Operations

Improving business outlook since RMCO as segmental sales were
recovering from the slump in Q2’ and near the pre-pandemic levels.




Segmental performance

Suspension 17,439 17,922 -2.7%
Interior & Plastics 190,192 232,096 -18.1%
Electrical & Heat Exchange 22,368 26,520 -15.7%
Marketing 61,161 52,265 17.0%
Others 2,513 8,852 -71.6%
Malaysia Operations 293,673 337,655 -13.0%
Operations outside Malaysia 40,143 47,005 -14.6%
TOTALREVENUE | 333,816] 384,660  -13.2%

Improved sales and recovery across all business segments in Q3’ albeit
still lower than the corresponding period in previous year.
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Production TIV

Production TIV

APM Revenue (RM’mil)
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Malaysia post MCO and CMCO.




National & Non-national Market Share

47% A47% 48% 48% 49%
55% 93%
65% 65% ©61% 63% 60% 359% | % 63% 5% 64%

53% 53% 52% 52% 51%
45% 47% 44%
359 35% 39% 37% 40% A1% 37% 35% 36%
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Non-National National

National brands regaining market share.




3Q20 TIV

+144.8%
Perodua 142.7%
Proton 138.0%
Toyota 139.4%
Nissan 192.7%
Honda 191.0%
Mitsubishi 132.4%
Isuzu 199.5%
Mazda 140.1%
Ford 155.5%
VW 185.5%
BMW N/A

2Q20 3Q20

Sales recovery and TIV increased across all brands.
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FY20 business update

7
0’0

3Q20 TIV 166.8K; +144.8% QoQ contributed by the vehicles sales tax
exemption on both CKD (100% exemption) and CBU (50% exemption) under
the PENJANA economic recovery plan.

Exemption of vehicle sales tax until end of year shall continue to support the
sales of vehicles for the remainder of the year, as evidenced by MAA revising
the TIV forecast to 470k units (from 400k).

The Group has embarked in a joint venture with Hyundai Transys Inc. to
manufacture and supply automobile seats and its related parts and components
to PT Hyundai Motor Manufacturing Indonesia through PT. Hyundai Transys
Indonesia. The plant is expected to be fully operational in FY2021.

The Group remains vigilant and will continue with its’ cost rationalization and
deferring capital expenditure to conserve cash flow.
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M&A Opportunities

Global Market Asia Pacific WEEWSERY ET
Review Market Review Review
Market Assessment Eco_nomy & Tier 1 Loca}l Lessons
Environment Competition Supplier Learned
Target Opportunities Targeted Research
M&A Opportunities Tier 1 Supplier Tier 2 Supplier
Due IP Legal & HR Detailed
Diligence Production Partnerships Planning
Local Quotation & Supplier/Too
JV
Resources Proposals | Resource
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Strategic Purpose

Environment

Growth Opportunities

Risk Management

Implementation Plan




Moving Forward
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Integral Player within Local Automotive Eco-systems

Automotive
Value Chain
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Auto Cycle Investing

Global Localization . L.

Managing Principal
Relationship

Sourcing &
Localization

Quality assurance
Managing sell- e
through process

SSI

Sales mgmt
After-sales mgmt
Inventory mgmt

Manufacturing &
assembly capability
Parts supplier &
Integrator

Ensure quality
compliance

Made to order.
Guaranteed Off-
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risk-adjusted returns.
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Thank You




