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CAUTION & DISCLAIMER

The information in this presentation is intended to provide a general and concise outlook on
APM Automotive Holdings Berhad (“APM”). It is subject to change without notice and APM
makes no representation and assumes no responsibility or liability for its the accuracy, fitness
for purpose or completeness.

This presentation is not a substitute for proper professional advice and past performance is
not necessarily indicative of future results. Those intending to rely or act on this presentation
or invest in APM (“Investors”) are encouraged to seek independent professional advice before
doing so as all investments carry risks and investment decisions of an Investor remain the
specific responsibility of that Investor.

Statement or comments contained in this presentation that are not historical facts such as
projections, forecast, and estimates are forward-looking statements that reflect our plans and
expectations. Risks such as changes to economic conditions, market trends, political
landscapes, currency exchange rates, labour practices, laws, policies, regulations and other
supervening events beyond APM’s control or anticipation could affect the outcome of these
forward-looking statements. Investors should therefore not place undue reliance on these
forward-looking statements and APM undertakes no obligation to update any forward-looking
statements to conform to actual results or changes in its expectations, unless required by
applicable law.
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Higher revenue and profitability (YoY) mainly due to the low base effect 
caused by the implementation of movement control order in Q2’21.

(Loss) / Profit
Attributable to 

S/H

RM (mil) RM (mil)
2Q2021

2Q2022

RM (mil)

> +100%

8.94

-13.24 -16.36

2.98

> +100%

250.8

397.9

+58.7%

RM (sen)

-8.37

> +100%

1.52

6.66 6.62

-0.6%

RM



Business Update

2Q22 Operation & Financial Review
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2Q22 Financial review
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Lower profitability (QoQ) mainly due to rise in operating costs such as 
material prices and staff costs as well as forex loss incurred by Indonesia 

Operations.

QoQ YoY

RM'000 2Q22 1Q22 2Q21
2Q22 vs

1Q22
2Q22 vs

2Q21

Revenue 397,941 404,455 250,808 -1.6% 58.7%

Profit/(Loss) before Tax 8,078 14,315 (12,770) -43.6% 163.3%

Net Income/(Loss) 5,661 11,256 (14,646) -49.7% 138.7%

Profit/(Loss) Attributable to 
Shareholders

2,976 7,193 (16,359) -58.6% 118.2%

Earnings/(Loss) per Share (Sen) 1.52 3.68 (8.37) -58.7% 118.2%

Net Assets per Share 6.62 6.67 6.66 -0.7% -0.6%

Return on Equity (Annualised) 1.57% 2.22% -0.31%

Net Profit Margin 1.42% 2.78% -5.84%



61.8%

9.5%

8.5%

0.5%

19.7%

Q2 2021

OE

RE

Export

Others

Foreign Operations

Segmental sales

Increase in revenue attributable to overall recovery of automotive 
industry, resulting in higher OEM and REM demands from both domestic 

and international markets.

REVENUE (RM'000) Q2 2022 % Q2 2021 %

OE 280,693 70.5% 155,069 61.8%

RE 33,726 8.5% 23,864 9.5%

Export 34,807 8.7% 21,382 8.5%

Others          3,902 1.0%       1,183 0.5%

Foreign Operations 44,812 11.3% 49,310 19.7%

TOTAL REVENUE 397,940 100% 250,808 100%

70.5%

8.5%

8.7%

1.0%

11.3%

Q2 2022

OE

RE

Export

Others

Foreign Operations
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Segmental performance
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Decline in revenue from Foreign Operations mainly due to lower orders 
from Australia, USA and Vietnam Operations.

 REVENUE (RM’000) Q2 2022 Q2 2021 Change

 Suspension 20,002 12,084 65.5%

 Interior & Plastics 243,036 128,863 88.6%

 Electrical & Heat Exchange 23,172 15,032 54.2%

 Marketing 64,901 43,503 49.2%

 Others              2,017              2,016 0.0%

 Malaysia Operations 353,128 201,498 75.3%

 Operations outside Malaysia 44,812 49,310 -9.1%

 TOTAL REVENUE 397,940 250,808 58.7%



Business Update

2Q22 Operation & Financial Review
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Production TIV

Average revenue is RM400million per quarter in year 2022.
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Source: MAA (as for Production TIV)

2016 2017

APM Revenue (RM’mil)Production TIV

2018 2019 2020 2021 20222015



National & Non-national Market Share

National brands regaining market share. 
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159,841
171,545

1Q22 2Q22

2Q22 TIV 

Higher TIV was recorded during the quarter.
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Q-o-Q %

Toyota 4.1%

Honda -5.9%

Nissan 6.5%

Mitsubishi 14.5%

Isuzu 12.0%

Mazda 3.0%

Q-o-Q %

Perodua 6.6%

Proton 24.3%

Q-o-Q %

Ford 0.2%

VW -4.1%

BMW 10.3%

+7.3% 



FY22 business update

❖ 2Q22 TIV 171.5K; +7.3% QoQ due to higher sales as a result of customers
took advantage of sales tax exemption before its expiry on 30th June 2022.

❖ On 15th August 2022, the Group had completed the issuance of RM50 million of
Islamic Medium Term Notes and the proceeds would be utilised for working
capital requirements.

❖ To mitigate the rising cost of doing business, the Group will undertake some
measures including:
 selling price adjustments;
 automate and mechanise its production processes;
 relocation of certain processes to the Group’s overseas operation;
 increase its supplier base and explore alternative sourcing.

❖ The Group will continue to manage its businesses prudently and maintain its
focus on long terms strategies for business sustainability as well as will explore
feasible mergers, acquisition, strategic partnership, joint ventures and
alliances.
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Strategic Purpose

Environment

Market Assessment

Target Opportunities

Growth Opportunities

Risk Management

Implementation Plan

Targeted Research

Our Vision Our Strategy

Global Market 

Review

Asia Pacific 

Market Review
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Competition

Local 

Supplier

Lessons 

Learned
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M&A Opportunities



Moving Forward
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Geographical Diversification   
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Port Klang

Tanjong Malim

Bkt Beruntung

Suspension & Heat 
Exchange 

Electrical & Heat 
Exchange 

Interior & Plastics 

Binh Duong 

Suspension  & Seats

Lippo Cikarang 

Karawang

Coil Spring

Interior & 
Plastics 

Melbourne

Seats

Rayong

Plastics & 
Components

Bago

Interior & Plastics 

Proposed new plant

Plant

Kulim

Interior & Plastics 

Leaf Spring

Netherlands

Springs, absorbers 
and coil-overs 

Shock 
Absorber

Brisbane

Indianapolis

New Jersey

NJ, California and 
Indiana

Distribution Centre

California

Pekan

Seats

Da Nang

Seats

Kota 
Deltamas

Seats

Seats

Sri Kembangan

Aluminium Injection

Perth
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Sub-Assembly 
& 

Manufacturing

Distribution 
(Parts)

Retailer
(Parts & 
Service) 

Customer
Automotive 
Value Chain
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Integral Player within Local Automotive Eco-systems
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Auto Cycle Investing



Thank You


