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CAUTION & DISCLAIMER

The information in this presentation is intended to provide a general and concise outlook on
APM Automotive Holdings Berhad ("APM”). It is subject to change without notice and APM
makes no representation and assumes no responsibility or liability for its the accuracy, fithess
for purpose or completeness.

This presentation is not a substitute for proper professional advice and past performance is
not necessarily indicative of future results. Those intending to rely or act on this presentation
or invest in APM (“Investors”) are encouraged to seek independent professional advice before
doing so as all investments carry risks and investment decisions of an Investor remain the
specific responsibility of that Investor.

Statement or comments contained in this presentation that are not historical facts such as
projections, forecast, and estimates are forward-looking statements that reflect our plans and
expectations. Risks such as changes to economic conditions, market trends, political
landscapes, currency exchange rates, labour practices, laws, policies, regulations and other
supervening events beyond APM’s control or anticipation could affect the outcome of these
forward-looking statements. Investors should therefore not place undue reliance on these
forward-looking statements and APM undertakes no obligation to update any forward-looking
statements to conform to actual results or changes in its expectations, unless required by
applicable law.
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Higher profit (YoY) due to increase in OEM and REM orders from both
domestic and international markets.
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1Q21 Financial review

QoQ YoY
RM'000 1Q21 4Q20 1Q20 123;(‘)’5 1?3;8’5
Revenue 383,669 358,615 279,548 7.0%  37.2%
Profit before Tax 28,582 14,379 304 98.8% 9302.0%
Net Income/(Loss) 20,528 9,088 (2,307) 125.9% 989.8%
ggir'gétfjszs“t”b“tab'e to 14,352 2815  (6,200) 409.8%  331.5%
(Eggw)”gs/("oss) per Share 7.34 1.44 (3.17) 409.7%  331.5%
Net Assets per Share 6.82 6.74 6.40 1.2% 6.6%
Return on Equity (Annualised) 4.33% 0.86% -1.97%
Dividend per Share (Sen) - 7.00 -
Dividend Yield - 2.75% -
Net Profit Margin 5.35% 2.53% -0.83%

Higher profit (QoQ) in tandem with the higher revenue generated from
Marketing Division and Foreign Operations.




Segmental sales
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Increase in revenue due to better sales performance in all key segments.




Segmental performance

Suspension 19,080 14,176 34.6%
Interior & Plastics 228,406 165,007 38.4%
Electrical & Heat Exchange 20,107 14,806 35.8%
Marketing 60,271 36,271 66.2%
Others 2,673 6,554 -59.2%
Malaysia Operations 330,537 236,814 39.6%
Operations outside Malaysia 53,132 42,734 24.3%

Foreign operations continued to improve mainly due to the coach and train
seat business in Australia as well as higher demand for leaf spring in

Indonesia and Vietnam.
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TIV
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National & Non-national Market Share
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National brands regaining market share.
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1Q21 TIV
-24.2% Q-0-Q %

Perodua -22.9%
Proton -7.3%
Toyota -21.6%
Honda -42.8%
Nissan -45.4%
Mitsubishi 25.9%
Isuzu -12.7%
Mazda -44.8%
Ford -8.5%
VW -20.7%

4Q20 1Q21

Lower TIV across all brands due to the implementation of MCO 2.0 began
on 13t January 2021.




FY21 business update

7
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1Q21 TIV 139.5K; -24.2% QoQ as a result of the re-implementation of MCO.
However, MAA is optimistic about the TIV sales for 2021 as local vehicle sales
results have been encouraging with the assistance of the PENJANA economic
recovery plan being extended till 30 June 2021 as well as the new models
launches.

The Group has embarked in a joint venture with Hyundai Transys Inc. to
manufacture and supply automobile seats and its related parts and components
to PT Hyundai Motor Manufacturing Indonesia through PT. Hyundai Transys
Indonesia. As of 31 March 2021, the Group has made a final tranche of RM15.9
million into the Joint Venture.

The Group will continue to focus on long terms strategies for business
sustainability and continue to strive for greater success expeditiously through
mergers, acquisition, strategic partnership, joint ventures and alliances.
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M&A Opportunities

Global Market Asia Pacific WEEWSERY ET
Review Market Review Review
Market Assessment Eco_nomy & Tier 1 Loca}l Lessons
Environment Competition Supplier Learned
Target Opportunities Targeted Research
M&A Opportunities Tier 1 Supplier Tier 2 Supplier
Due IP Legal & HR Detailed
Diligence Production Partnerships Planning
Local Quotation & Supplier/Too
JV
Resources Proposals | Resource
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Strategic Purpose

Environment

Growth Opportunities

Risk Management

Implementation Plan




Moving Forward
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Geographical Diversification
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Integral Player within Local Automotive Eco-systems

Automotive
Value Chain
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Auto Cycle Investing

Global Localization . L.

Managing Principal
Relationship

Sourcing &
Localization

Quality assurance
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through process

SSI

Sales mgmt
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Integrator

Ensure quality
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Thank You




