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Cautionary Statement with Respect to Forward-Looking Statements

Information contained in this presentation is intended solely for your reference. Such
information is subject to change without notice, its accuracy is not guaranteed and it may not
contain all material information concerning the Company. We do not make representation
regarding, and assumes no responsibility or liability for, the accuracy or completeness of, or
any errors or omissions in, any information contained herein.

Statements or comments made during this presentation that are not historical facts are
forward-looking statements that reflect our plans and expectations. These forward-looking
statements involve known and unknown risks, uncertainties, and other factors that may cause
our actual results, performance, or achievements to differ materially from that anticipated in
these statements.

These factors include (i) changes in economic conditions, currency exchange rates, the laws,
regulations, government policies, or political instability in the market place, (ii) circumstances
relating to our ability to introduce, in a timely manner, and achieve market acceptance of new
products, and (iii) shortage of fuel or interruptions in transportation systems, labor strikes,
work stoppages, or other interruptions to or difficulties in the employment of labor in the
major markets where we purchase materials, components, and supplies for the production of
our products or where our products are produced, distributed, or sold.

2 APM



Key performance indicators
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Operating Earnings
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Lower margin due to higher imported raw material cost and stronger USD
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1Q15 financial review

In RM thousands #1Q15 A4Q14  4Q14 1Q14 ~QoQ QoQ YoY
Net revenues 318,255 287,843 287,843 308,124 10.6% 10.6% 3.3%
Profit before tax 33,328 30,214 35,648 37,209 10.3% -6.5% -10.4%
Net Income 21,165 22,320 27,754 28,759 -5.2% -23.7% -26.4%
Profits Attr. to SH 17,827 19,256 24,690 25,409 -7.4% -27.8% -29.8%
EPS (Sen) 9.11 9.84 12.62 12.98 -8.4% -27.8% -29.8%
Net assets per share 5.95 5.84 5.84 4.83 1.9% 1.9% 23.2%
E‘aen‘;]‘tgl‘iszg)eq“‘ty 6.12% 6.74%  8.64%  10.77%

(NseetnI)Dividend per share ) *12.0 %120 )

Net Profit Margin 6.65% 7.75% 9.64% 9.33%

*Proposed dividend

A Exclude gains on revaluation on investment properties of RM 5.4mil (restated) in 4Q14

# Include deferred tax of RM 3.0mil

Higher revenue (QoQ) due to higher take up from OEM customers




Segmental sales

262,687 82.5% 246,538 80.1%
RE 19,624 6.2% 29,065 9.4%
Export 15,202 4.8% 23,483 7.6%
Others 266 0.1% 584 0.2%
Foreign Operation 20,476 6.4% 8,454 2.7%
TOTAL REVENUE | 318,255 100% 308,124 100%

Q1 2015 Q1 2014
a8y O4% 0.1% - 7.6% 27% 0.2% -

Others Others

6.2% 9.4%
mOE m OE
B RE HRE
M Export 1 Export
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M Foreign Operation B Foreign Operation

Increasing contributions from foreign operations




Segmental performance

Suspension 33,483 29,801 12.4%
Interior & Plastics 190,464 165,976 14.8%
Electrical & Heat Exchange 41,852 57,762 -27.5%
Marketing 31,713 45,547 -30.4%
Others 266 584 -54.5%
Malaysia Operation 297,778 299,670 -0.6%
Operations outside Malaysia 20,477 8,454 142.2%

Reduced dependence on Malaysia market
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In line with Production TIV

Production TIV APM Revenue (RM’mil)
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Higher revenue in line with higher production TIV in Q1 2015




National & Non-national Market Share
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National brands regain market share
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1Q15 TIV

Perodua +3.4%
Proton +10.6%
Toyota -40.7%
Nissan -3.8%
Honda +6.7%

Mitsubishi -5.2%
Isuzu -35.5%
Mazda -29.3%

Ford +23.9%

VW +21.0%

BMW -38.5%
Peugeot -1.0%

4Q14 1Q15

TIV decrease due to short month of February




FY15 business update

1Q15 TIV 168.3K; +5% YoY

Exploring adjacent market to offset cyclical demand and tap into new revenue
streams

Innovate effectively to support the various OEM strategies

Continue to drive down costs through lean value chain and continuous
improvement in productivity and efficiency

Increase contribution from foreign operations to reduce dependency on
domestic OE segment

Stay relevant by investing in R&D and select acquisitions carefully
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M&A Opportunities

. Global Market Asia Pacific Market \EIEVSERVEING
Environment . : :
Review Review Review
Economy & Tier 1 . Lessons
Targeted Research
M&A Opportunities Tier 1 Supplier Tier 2 Supplier
Due Diligence IP Production Legal & I_!R Detall.ed
Partnerships Planning
Local Quotation & Supplier/Tool
WV

Resources Proposals Resource

& @

Strategic Purpose

Target Opportunities

Growth Opportunities

Risk Management

Implementation Plan




Moving Forward
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Geographical Diversification
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Sales Guidance through Balance & Diversity

2014A 2020F
Outsid
MauIaSIsi(: Outside
Others, SIS Malaysia,
Export, 0% 5% 22%

8%

Additional
o,
RE, 9% Modules, 4%
Others, 1%

OE, 78%
Export, 10%

RE, 13%

Turnover: RM 1.2b Turnover: RM 2.0b

RM2b sales target (RM1b existing OE & RM1b exports, overseas & others)

z APM




Integral Player within Local Automotive Eco-systems
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Auto Cycle Investing

Global

OEM

Brand owner
Patent rights
Product
development
Technology
provider

“

High risk high
return — product
acceptance vs.
model

development cost

L oodod

Localization
Partner

Manufacturing &
assembly capability
Parts supplier &
Integrator

Ensure quality
compliance

Made to order.
Guaranteed Off-
taker

O o o o
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High barriers to entry
for CBU. Minimum
local content. Optimal
risk-adjusted returns.

Distributor

Managing Principal
Relationship

Sourcing &
Localization

Quality assurance
Managing sell-
through process
SSI

Sales mgmt
After-sales mgmt
Inventory mgmt

Cyclical returns.
Working capital risk.
Margin volatility -

boom-bust cycles (FX,

Rates, GDP, m).
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Thank You




